WHO Code Compliance Checklist for Certificants / Companies

e)

Lactation Policy
and Practice

Note: If any of the following charts/tables/fields are marked “YES,” the WHO Code has been

violated.

Products Being Sold/Marketed

Products covered by Code

| Yes || No | n/A|

Infant Formula

O

(]

O

Growing up milks

Follow-up formula (sometimes referred to as ‘follow-on milk’)

Any other milk for children 0 to < 36 months

Foods/beverages to be used within first 6 months of life

Bottles

Teats
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Advertising to the Public

Does the person/company do any of the following:

| Yes | No || N/A |

Advertising of covered products to the public?

O

O

O

Television advertising?

Radio advertising?

Print advertising?

Online advertising?

Social media promotion?

Influencer marketing?

Paid search promotion (i.e. sponsored ads)?

Include nutrition or health claims on products or ads?

Use sponsored parenting content to promote products?
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Samples
Does the person/company do any of the following: HYes“N/A‘
Give free samples to pregnant women? O O -
Give free samples to mothers? O O
Give free samples to members of family of pregnant person or mother? O O (1O
Give trial packs? [
Give mailed samples? [ [yl
Give free or subsidized samples to healthcare workers for personal sample use?
Promotion in Health Care Facilities
Does the person/company do any of the following: H Yes H No H N/A ‘
Use promotional displays in health care facilities? O (O (O
Use posters in health care facilities? (| N |
Use branded calendars in health care facilities? (| N |
Use branded growth charts in health care facilities? (| N ||
Use branded equipment in health care facilities? (| N ||
Promote or conduct product demonstrations for promotional purposes? [ O N R |
Gifts and Incentives
Does the person/company do any of the following: HYes“N/A‘
Provide gifts to health workers? (I

Provide financial incentives for health care workers that can be a conflict of
interest?

Provide sponsorship linked to promotion (i.e. paying researchers)?

Provide personal rewards (i.e. free flights to conferences, etc.)?

Provide free or low-cost incentives for any covered products?

Provide any hospitality intended to influence purchasing or recommendations?
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Contact with Pregnant Women or Mothers

Does the person/company do any of the following: HYes“N/A‘
Have direct contact for promotional purposes? O OO

Host company-run mother clubs promoting covered products?

Send direct messaging promoting products?

Send promotional emails?

Send SMS marketing?

Use app-based promotion, telephone-based, websites, billboards or social
media?

O [O)o)|O]|o0
IENEIEIEIE
O |[O|o|O]|o0

Send company reps to provide advice to mothers in retail stores or social media
channels?

Point-of-Sale Promotion in stores/websites

Does the person/company do any of the following: H Yes H No H N/A ‘
Use special displays. O O O
Offer end-of-aisle promotions. O Ol Il
Offer discount coupons. Ol (] U
Offer loyalty rewards. O O (]
Offer multi-buy offers. O O O
Offer price reductions intended as promotion. O O O
Offer gifts with purchase. O O O

Labels

Does the product(s) being promoted: H Yes H No H N/A ‘

NOT have a statement that breastfeeding is superior/benefits to
breastfeeding?

(||

NOT include proper preparation instructions?

NOT include health warnings on improper preparation of formula?

Includes nutrition and/or health claims on products?
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Includes language idealizing infant formula?
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Does the product(s) being promoted: H Yes H No H N/A ‘
Use pictures idealizing bottle feeding? o (O (O

Use infant photographs?

Include misleading nutrition claims?

I
Use teddy bears/cartoon characters encouraging purchase? O (O (O
I O I

Educational Materials

Does the person/company do any of the following: H Yes H No H N/A ‘
Use educational materials that do NOT explain benefits of breastfeeding? o (g g
Use educational materials that do NOT explain proper instructions for use of
. [ | I |
infant formula?
Use educational materials that do NOT explain hazards of unnecessary
(| I |
formula use?
Use product branding on educational materials? [ O 1 R
Use promotional messages on educational materials? O ||Oo (O
Information to Health Professionals
Does the person/company do any of the following: H Yes H No H N/A ‘
Provide information to health professionals that is NOT scientific and
O O O
factual?
Provide information to health professionals using promotional language
O O O
of BMS products?
Provide information to health professionals containing unsubstantiated
. . Ol ] U
superiority claims about BMS?
Provide information to health professionals with misleading comparisons . 0 -
about BMS and breastmilk?
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Donations and Supplies

Does the person/company do any of the following: HYes“N/A‘
Give free supplies to maternity facilities except where permitted by law and = B
genuinely required?
Give emergency donations that comply with humanitarian guidance and are 0 0
appropriately managed?

Company Representatives

Does the person/company do any of the following: H Yes H No H N/A ‘
Advise mothers on infant feeding? O (||
Enter maternity wards for promotion of BMS? O O oo

Cross-Promotion

‘ Does the person/company do any of the following: HYes“N/A‘
Advertise/sell products with packaging promoting other covered products? O O
Advertise/sell products with colors/designs used to indirectly advertise infant 0 @ 0
formula?

Overall Assessment

Area H Status
Advertising [J Compliant [J Non-compliant
Promotion [J Compliant [J Non-compliant
Labels

[J Compliant [J Non-compliant

Healthcare interactions/professionals 1 Compliant 1 Non-compliant

Retail practices 1 Compliant 1 Non-compliant

Digital marketing 1 Compliant 1 Non-compliant

Final Compliance Rating

e [ Fully compliant
e [ Minor non-conformities
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e [ Major non-conformities
e [ Critical violations requiring immediate corrective action

Auditor Summary

e Audit date:

e Auditor:
¢ Follow-up date:
e Action:
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